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Materfialfity and Value Creatfion

The Bank consfiders materfialfity when formulatfing any 

strategfic dfirectfions or prfiorfitfies – that fis, any economfic, 

socfial, and envfironmental aspects that have an finfluence 

on fits abfilfity to create sustafinable value.

These aspects are consfidered to be materfial fif they are both 

relevant and sfignfificant to our stakeholders and to the Bank. 

Sfignfificance consfiders the magnfitude of the fimpact of these 

aspects, as well as the lfikelfihood of thefir occurrence.

Materfialfity Matrfix

As part of our materfialfity analysfis, we have determfined 

aspects that are of fimportance to our stakeholders and 

to the Bank wfith regard to our economfic, socfial and 

envfironmental agenda for sustafinable value creatfion. 

These have been mapped on the GRI Standards  

two-dfimensfional matrfix.

18, 20

1, 2, 5, 9, 
10,11, 12, 
13, 14, 15, 
16, 17, 19

3, 4, 6,
7, 8

I
m
p
o
rt
a
n
c
e 
t
o 
St
a
k
e
h
ol
d
e
r

Importance to DFCC Bank PLC

HfighModerateLow

Hfigh

Low

Moderate

Detafils of the GRI content findex are gfiven fin the onlfine report

http://dfcc2017.annualreports.lk/grfi.html

No. Category/Topfic

1. Economfic performance

2. Market presence

3. Indfirect economfic fimpacts

4. Procurement practfices

5. Antfi-corruptfion

6. Energy

7. Emfissfions

8. Envfironmental complfiance

9. Employment

10. Occupatfional health and safety

11. Trafinfing and educatfion

12. Dfiversfity and equal opportunfity

13. Non-dfiscrfimfinatfion

14. Freedom of assocfiatfion and collectfive bargafinfing

15. Chfild labour

16. Forced or compulsory labour

17. Local communfitfies

18. Marketfing and labellfing

19. Customer prfivacy

20. Socfioeconomfic complfiance

Management Approach

Through effectfive engagement wfith our stakeholders, we 

are able to map a portfolfio of strategfies. Wfith the careful 

executfion of these strategfies, the Bank and the Group are 

able to generate and delfiver value to fits stakeholders, and 

derfive value fin turn. Thfis process helps to accomplfish 

the strategfic goal of certfifyfing the sustafinabfilfity of 

operatfions of the Bank and the Group. It also helps the 

Bank to establfish durable relatfionshfips wfith customers, 

empower employees wfith mutually rewardfing careers, 

generate steady returns for finvestors, establfish mutually 

benefficfial and proffitable partnershfips wfith partners and 

act responsfibly towards the socfiety and the envfironment.

The Management Dfiscussfion and Analysfis sectfion dfiscusses 

the finfitfiatfives undertaken durfing the revfiew perfiod fin 

further detafil. These finfitfiatfives are classfified as finternal and 

external capfital, takfing finto consfideratfion the context of the 

operatfing envfironment and the strategfic dfirectfion.


